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ISO 14001 and AA1000 Regulations.
The rate of globalization over the years has increased business interactions among countries in the world. As a result, this has led to high demand for facilities in the sectors such as transportation as well as industries for the production of goods and services. This has, in turn, caused a negative impact on the environment due to the increased release of carbon gases from these sectors. In addition, business operations that involve activities such as mining and oil production also contribute to the depletion of non-renewable resources (Delmas, 2009).
The Kingdom of Saudi Arabia is one of the leading contributors to oil production. The business operations involved in the production of oil products lead to the pollution of air and water bodies. Such operations have called for the development of policies and regulations by interest groups to guide business procedures. These regulations include the ISO 14001 and the AA1000 regulations. The ISO 14001 and AA1000 are set to ensure that implications of businesses on the environment do not compromise the needs of the future (Beckett & Jonker, 2016). 
ISO 14001 was formed under the International Organization for Standardization to regulate the responsibilities of organizations in the management of the environment. This regulation requires organizations to incorporate measures that ensure the process of production does not cause environmental pollution (Jiang & Bansal, 2015). In addition, the regulation asserts that organizations need to involve stakeholders in the process to ensure their protection. These stakeholders include consumers of the products they manufacture, business partners, and investors. The companies are supposed to explain to the stakeholders the procedures they will put in place to ensure that their operations do not cause harm to the environment. 
ISO 14001 regulations also state that a report is to be generated to provide stakeholders with a guideline of the plans towards environmental sustainability as well as the cost incurred (Camilleri, 2015). Companies are also required to evaluate the guidelines they have set to ensure minimized environmental risks of their activities. This will provide the stakeholders with information on the effectiveness of the guidelines aimed at protecting the environment. Frequent evaluation of the regulations on business operations also ensures that stakeholders that guidelines set are effective; such that the potential environmental risks are not repeated. ISO 14001 also protects the position of investors by eliminating liabilities that they are likely to incur as a result of the negative implication of the company on the environment. 
To ensure that companies comply with environmental sustainability standards, AA1000 regulations were set to evaluate business operations. AA stands for accountability. The AA1000 asserts that companies should abide by their principles in ensuring that their activities do not exert too much pressure on environmental resources. The regulation also ensures the stakeholders of an organization are protected. This is achieved by recommending that the stakeholders should be involved in every step taken by companies toward attaining environmental sustainability (Beckett & Jonker, 2016). Organizations are required to maintain a stable communication with the stakeholders and incorporate their opinions in decision making. The results of the organization's plans on environmental protection are also to be shared with the stakeholders. It is also required that the organizations provide an assessment report that has been prepared by an external auditor (Jiang & Bansal, 2015). 
According to Camilleri (2015), organizations that conform to the AA1000 and ISO 14001 regulations enhance their public image. This draws more consumers to their products as they are labelled as reliable, transparent, and they guarantee safety. The increase in the number of consumers ensures means that their profit margin elevates. This increases their potential for success in the business. As a result, many investors are attracted to the organization which is a massive contribution to expanding the scope of business. One example of the company that follows the two regulations is the Abdul Lateef Jameel Company (ALJ Co.) in Saudi Arabia. 
ALJ Company is a real estate company that also deals with the distribution of Toyota cars in Saudi Arabia. It has taken the initiative to contribute to environmental sustainability through recycling of the waste products it produces. The company has also taken the responsibility of educating the local consumers on the importance of environmental conversation. This reputation has earned the company a vast number of investors from the international level who are ready to finance the expansion of the company. In addition, the ALJ Company has also gone beyond to practice the ISO 140001 regulations by involving the employees in their goal of attaining environmental sustainability through training (Beckett & Jonker, 2016). This has made its contribution to minimizing environmental risks more effectively. It has also earned them loyalty from the stakeholders due to their transparency. As a result, the company has attained long-term company sustainability. 
AA1000 and ISO 14001 regulations in an organization also enable companies to minimize their cost of production (Delmas, 2009). This has been made possible through minimization of resources that strain the environment as stipulated in the organizations. As a result, most companies have opted for other alternatives such as recycling their waste products. One of these companies is Saudi Aramco which is an oil company in Saudi Arabia. The company also sells the ‘waste' produced from the processing to other companies which use it for the production of other products such as detergents. These efforts together with the company's contribution to uplifting the community through developments have enabled the company to obtain company sustainability. 
In addition, the public image created by companies that are accountable and ISO-certified gives the companies an advantage over their competitors. These companies are able to attract and maintain a large number of loyal consumers in their company by opening up their operations to the public. The customers develop trust and feel proud to be associated with the company. On the other hand, prospect investors see this kind of loyalty as potential to high profit by the organization. Investors consider this as a market strategy that promotes long-term viability for the organization (Delmas, 2009). Therefore, they are encouraged to invest in these companies so as to maximize their gain. 
Companies that are certified by the two regulations are also less likely to incur extra expenses on liabilities related to environmental pollution. For example, the ARJ Company has a liquid waste treatment facility which ensures that this waste does not pollute or contaminate water in rivers and lakes (Camilleri, 2015). The company also reuses most of the liquid waste which also ensures environmental protection. 
From the above discussion, it can be determined that AA1000 and ISO 14001 regulations play a vital role in the success of organizations. These regulations support companies in revealing transparency of their operations and commitment in protecting the environment from their business operations. These systems also ensure that stakeholders in an organization are protected by regulating the information about the company provides. This is done by installing protocols such as stakeholder involvement in every step of environmental assessments. AA1000 and ISO 14001 certified companies also enjoy the benefit of a positive public image due to their contribution to environmental safety. The positive image attracts more consumers and hence profit for the organization. This principle attracts future investors who are attracted by the long-term viability of the company. As a result, organizations are able to attain sustainability in the market (Delmas, 2009).
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